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USUOGS | nstitu
Outdoor Recreation and Tourism

A In 1998, Utah State Legislature
approved Senate Bill 35...

A To provide
continuing funding
to Utah State University...

A To establish and SUPPOrt an  old Main on the Logan Campus
Interdisciplinary program of /[\
research, extension, and N
teaching___ |||4hl UtahStateUniversity
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USUOS | nstit ut

QOutdoor Recreation and Tourism

To provide a better understanding
of the relationships between:

Aoutdoor recreation and tourism;
Anatural resources management;
Acommunity economic vitality;

Aand qguality of life iIssues
for the citizens of Utah.

Utah State.Uniyersity * Institute for Outdoor Recreation and Tourism
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A Program Framework
for IORT

USU -IORT Research/Extension Topics

Functions

Research Outdoor Recreation/Tourism Issues

Extension = } &
Teaching

Community Environmental
Sustainability Sustainability
(

(Social & Economic) Environmental & Economic)

Statewide Collaboration |

and Coordination




An Economic Struggle!

AMany of Americads far
have been struggling economically to
continue to make their operatlons viable.
AFickle markets |
ALow prices
A Changing

environmental
conditions

A Global competition




Ag-Diversification
One Successful Approach In
These Changing and Challenging Times

Diversifying
operations

beyond agricultural
production

AGenerates additional
iIncome for agricultural
operators.

AEnhances overall rural
economic development.




Specialty or Niche Markets
and

Providing Services for Visitors

A Agricultural entrepreneurs are
diversifying their enterprises and adding
Income through producing for specialty
or niche markets and providing services
or experiences for a visiting public.

A Such strategies are giving some
producers a competitive advantage
In the marketplace today.



Ag-Diversification
Value-Added Products and Services

A Value can be added to
various ag-products
produced and sold to
Increase profit potential
through specialized
production, packaging,
and marketing.

A Organic Food
Production

A Specialty ltemsd jams,
salsas, cheese, honey,
cider, wines...




Ag-Diversification
Value-Added Products and Services

A Value-added is also
providing various
Services or experiences
with a particular
product or mode of
production.

A Direct Salesd
NPlI ck Your Ow

A Farmers Markets
and Roadside Stands

A Agricultural Festivals
and Special Events




Ag-Diversification
Value-Added Services and Experiences

A Value can also be
added by providing
various services or
experiences of
Interest to visitors.

A Ag-Operators can
develop agricultural,
natural, and heritage
resources for outdoor
recreation, tourism,
and educational
opportunities.




Ag-Diversification
Value-Added Services and Experiences

A Many Ag-Operators
have amenity
resources people
value, and can offer
opportunities for a
diversity of
tourism, recreation,
and learning
experiences.




Changing Societal Values
Valuing Diverse Amenities Supported by Rural Lands

A Besides food, consumers want other things from
agriculture, as increasingly they value a range of
diverse amenities supported by rural lands.

A Open space and
countryside scenery

A Enjoyment of
protected natural lands

A Outdoor recreation
opportunities

A Ecological services
A Clean air and water
A Habitat for wildlife
A Preserving biological diversity




What 1s Tourism?

A Tourism is defined as the activities of persons
traveling to and staying in places outside their usual
environment for not more than one consecutive year
for leisure, business, and other purposes not related
to the exercise of an activity remunerated from within
the place visited. (World Tourism Organization)

A Tourism relies on the development and utilization of
natural, historical, cultural, and human resources in
the local environment as tourist attractions and
destinations.

A Tourism creates recreational uses for natural and
human-made amenity resources and converts these
Into income producing assets.



Continuing and Emerging Tourism Trends
Source: Travel Industry Association of America

A Evolution of the importance of experience...

A Transition to an Experience-Based Economy
A Importance of Natural Resources Amenity-Based Experiences

ATodayos travelers seek n
Nnself fulfillingo exper.i
A Agricultural Tourism
A Cultural Heritage Tourism
A Adventure Travel
A Nature and Eco-tourism (wildlife viewing, birdwatching)

A Motorized/Non-Motorized Recreation
(OHVs, snowmobiling, watercraft, skiing, hiking, biking)

A Big Fun is Big Business!
A Leisure-entertainment lifestyle economy

A Spending, jobs, and taxes
A Leisure spending projected to be over 10% of GDP by 2015.



Some Trends In Tourism...

A More frequent, shorter |
vacations, rather than
one long vacation
each year.

A Growing interest in
vacations that involve &
doing,iexperi el
and learning. TR

A Most often interested
In experiencing a
package of activities.




Develop a Package
of Activities and Experiences

ATodayods tourists are
guality experiences, services and
products, but there must be enough
activities and places to visit.

A Develop a quality package
of activities and experiences

to both attract visitors and convince
them to make an extended trip.
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New ANANI cheo Ma

ADevel op new fAnicheo m
growing demand In the area of Ag-Tourism
by providing a variety of unique
experiences.

AAg-Tourism and Ranch Recreation
A Outdoor Recreation Activities
AWildlife Viewing and Birdwatching
A Cultural Heritage Activities

AEducational Opportunities
for Adults, Families, and School Groups



Trends in Natural Resources
Based Tourism

A Develop a Package
of Tourism Experiences

A Natural Allies:

AAgricultural Tourism
and Ranch Recreation

A Outdoor Recreation
A Nature Tourism

A Cultural Heritage
Tourism




A Package of Tourism Experiences

Alncreasing interest in experiencing
the activities of the farm or ranch
for Agricultural Tourism.

A Steady public interest in the use of
our public lands and natural resources
for Outdoor Recreation and Nature Tourism.

A Growing interest in our significant
cultural and historic resources
for Cultural Heritage Tourism.

21



